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SAFE

RELIABLE

GREAT+VALUE



Marketing*can*change*the*way*our*customers*think*
about*their*utility*and*public*water*service.
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Communication*=*Understanding



Communication*=*Transparency









Time%to%take%
off%the%
invisibility%
cloak%and%start%
telling%our%
water%story.



Water&is&a&pretty&
easy&sell!





Get$started$as$
soon$as$possible.



Communication*has*to*
become*routine.

It#will#take#time#and#dedication





1. Awareness
2. Connection
3. Engagement



The$3$Steps$of$Customer$Engagement

Getting$the$word$out$about$who$we$are$
and$why$our$services$are$valuable$– a$
friendly$introduction.



The$3$Steps$of$Customer$Engagement

When$the$customer$realizes$that$the$
utility$shares$the$same$values$that$they$do$
– like$safety,$reliability$and$affordability.



The$3$Steps$of$Customer$Engagement





Ways%to%start%
gaining%customer%
support%today.



1.#Get#creative#with#bills#and#reports.



Great&example&of&a&revamped&Consumer&Confidence&Report&– www.waterone.org



2.#Get#a#website#and#keep#it#updated.

• Our$webpage$is$our$home$base

• Where$we$send$people$for$
more$info$after$we$have$
sparked$their$interest.

• Could$also$use$a$blog$or$
Facebook$page$to$house$
information.



3.#Start#using#media#outlets.





Social'media'is'a'news'
outlet'for'customers



4.#Get#involved#in#your#community.
• Community)Events/Fairs/Festivals
• Open)Houses
• Elementary)School)Presentations
• Pop)Up)Events/Tables





Face%to%face%time%
with%customers%
helps%build%trust%
and%support%fast.



5.#Start#listening#to#customers.
• Surveys
• Meetings
• Focus0groups
• Live0events/Community0Involvement
• Social0media0polls





Pictures)and)Visuals

All)You)Need)is)Your)
Smartphone!

Use)props!)3D)visuals)
are)even)better)than)

2D)images!
www.pexels.com
Great)place)for)

professional)photos)
that)are)free)and))
legal)to)use.



Flyers'and'Brochures

www.canva.com
User1friendly'website'that'lets'you'easily'design'brochures,'flyers'and'
images'for'social'media.'Also'great'source'for'clip'art'and'photos!



Let$the$EFCN$help$you!
We#can#help#your#utility:
• Come$up$with$activity$ideas$for$an$Open$House
• Create$a$brochure$or$logo$for$your$utility
• Create$a$bill$stuffer$for$your$utility
• Create$a$poster$about$your$water$treatment$process
• Help$writing$content$for$your$website$or$social$media$page
• Create$a$marketing$campaign$



Questions?

www.efcnetwork.org

Leslie Kimble
Marketing Coordinator
Wichita State University 

Environmental Finance Center
Leslie.Kimble@Wichita.edu


